BRAW 2026 Marketing Plan (DRAFT)
1.
Create Awareness of BRAW
· Get more publicity via organization newsletters
· Increase free distribution of WB to key groups: DNR visitor & education centers
· Publicize awards recipients

2.
Get More Houses Erected
· Promote BRAW free houses for land conservancy owned properties
· Add more cemeteries to those hosting bluebird nest boxes
· Surveil the landscape for new & non-traditional bluebird house locations & trails, such as small-town water towers, solar field, and waste disposal sites 
3. Increase Member Engagement

· Continue photo contest/recognition 
· Use annual awards to recognize members & others
4. Recruit & Retain More Members
· Try “add a friend” option for membership renewal
· Partner with other bird groups by assigning a liaison and joining their organization 
5. Obtain More Funding

· Find foundations and individual donors who support bird organizations

